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Dear Partners,
We are pleased to send you the latest news from Coswell Group!

Innovation, development and new launches have driven Coswell group
through more than 50 years of success!

turnover in mio€
116
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And as strong expression of the constant will to grow and to take new business opportunities
Coswell is very glad to announce a new brand coming into its portfolio!

A new licence for
the second most important brand in sportswear...
which Has dressed the greatest champions of all times ....

Reinhold Messner

Alberto Tomba FILA FOR TENNIS I : » Bj orn Borg
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NEW LICENCE starting from 2017 :

A worldwide brand, continuously growing
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NEW FRAGRANCE COMING SOON
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JAPANESE THERMAL MINERALS

Bionsen World

Bionsen’s brand image key elements belong to 3 linked semantic areas,
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THERMAL BATHS °

as the place of wellbeing and BODY and . JAPAN,
a place with a culture that evokes a

~ MIND regeneration : . o
\—/ lifestyle founded on calm, meditation

THERMAL WATER, ) P
spring thermal water, linked to
nature and rich of precious
1'% 0 elements

/
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Bionsen’s Brand pillars are undoubtedly y
Japanese Thermal Minerals
which make the brand promise relevant and distinctive versus the competiton:
they regenerate the skin giving it back precious elements helpful for its wellbeing
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The heart of Bionsen formulation:
“ OLIGOMINERALS
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The souce: The Selection:
ASO THERMAL SPRINGS B : ‘ Zinc, Manganese, Calcium , Coppetr...
(Japan), ik ! The HYDRA MINERAL COMPLEX

waters known for their high
content of oligomelements.

virA . =
BIONSEN

IPANESE THERMAL MINERALS

Bath&Shower Gel
Permoprotettivo
n it T

The results:
Discover the new Bionsen!
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JAPANESE THERMAL MINERALS

New Bath&Shower range

promises '

Th;ﬁ” ORIGIN: the hot springs Japanese,
e " have been studied and tested for
Ef‘f iveness. their effectiveness
STUDIES by UNIVERSITY 'OF SIENA, Clinic of (
DERMATOLOGY : clinical and instrumental
investigations were performed on all
products, directed to prove its effectiveness

SYNERGIC ACTION OF ACTIVE INGREDIENTS: it SKIN BEAUTY RITUAL B.EGlNS'UNbER

is proved that Bionsen bath&shower gels: THE SHOWER OR IN THE BATH TUB
-Improve skin tone

-Improve skin elasticity
-Improve skin hydration

On TV with a new copy ‘ New Website New displays

/ww.youtube.com/watch?v=fH652w_b3N4 www.bionsen.it

BONSEN | BIONSEN

BIONSEN

minerali termali giappor



http://www.youtube.com/watch?v=fH6S2w_b3N4
http://www.bionsen.it/
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Results

Unit Rotations - August

\ 4 Leadership in value on the
\ +5% / Shave Shelf
2500 Vs2015
2000 7,5% of market share value
which increases to
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Source: IRI Total Italy; August 2016; (PREP jar 75ml)

PREP is always on air in high season!
From 2016 also with new TVC dedicated to the Sun Care range!

NEW SPOT FOCUSED ON SUN THE COMUNICATION ON

CARE PRODUCTS DERMA PROTECTIVE
CREAM NEVER STOP!

https://www.youtube.com/watch?v=1Zz4gmclq9E
https://www.youtube.com/watch?v=R73FeGWOZ3U
https://www.youtube.com/watch?v=A183nZQ0ZF0

The result?
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+35% penetration in households!
600.000 new families among Prep consumers!!
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New Gift
in collaboration with DUCATI!

P

Products inside:
- : : Nl - Derma Protective Cream
g i "8} - After Shave With Hyaluronic Acid
s Multipurpose bandana
branded DUCATI SCRAMBLER

to satisfy different needs
of consumers:

«The Traveller Man»
with PREP travel sized products

«The Elegant Man»
with PREP classic products

«The Fancy Man»
with PREP new products

PATRICHS

a perfect Value for Money
brand to complete the
portfolio and to catch new
opportunities

After Shave (75ml),
Shower Gel (250ml), Notepad
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NEW CLAIM on Self Heathing Patches

Market Value Share YE July ‘16

)

Dolorelax keeps the market 4,8
leadership in Italian mass market
self heathing patches despite new
players such as PL, Cerox and Esi

Data Source: IRI, Tot Italy Mass Market
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DOLORELAX.

CEROTTI AUTORISCALDANTI

Dispositivi medici per la termoterapia

SELF-HEATING PATCHES

Thermotherapy medical devices

)
> NEW!

FICACE PER
DOLORI MESTRUALI
E PER UARTRITE
strual
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¥ DOLORI MESTRUALI
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Dolorelax , our brand leader in self medication devices has a
new important tested feature to claim on its most important
product, self heating patch:
it is effective on arthritis related pain.

Under the name of arthritis, which literally means 'sore
joints', are over a hundred different conditions.

All these forms have in common the characteristic of causing
joints inflammation, often accompanied by swelling, redness,
increased temperature and pain resulting in stiffness and loss
of functionality.

MEDICAL DEVICE of CLASS Il

All the claims allowded
Effective in case of:
Muscular and joint tension
Rheumatic pains
Menstrual pains

Chronic pains like arthritis

—
NEW!
L
EFFICACE PER
DOLORI MESTRUALI

E PER UARTRITE
Effective against menstrual
and arthritis pains

A wide range to create the self-medication shelf in the point of sales of your customers!
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g Beverage&Chocolate
olowW'e | Division
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S San Francisco

January 22°-24° 2017
Booth 3547

Sth INTL COSMETICS TRADE FAIR
Cosmetic Tokyo
Division January 23°-25° 2017
Booth 20-48
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Beverage&Chocolate Cologne
Division January 29°- February 1° 2017
Ivisio Hall 5,2; Booth C14

)

Pharma
Division

ARAB HEALTH

»

Dubai

January 30°- February 2° 2017
Cheikh Rashid Hall, Italian
Pavillon, Booth RC70



